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ABOUT

Hiii lllustration 2020, or The 9th Hiii lllustration International Competition,
opens to all illustrators, creative professionals and agencies, teachers
and students worldwide, aiming to discover and reward outstanding
illustration talents and works from all over the world, in an effort to
advance the global development of illustration.

The Competition has four categories: A—Commercial, B—Publishing,
C—-Children's Book and D—Uncommissioned. Several international
well-known judges will select the winners, consisting of 1 Grand Prix,
20 Best of the Best, and 100 Merit Award. Works that win Grand Prix,
Jury Awards, Best of the Best or Merit Awards will be published on the
annual of Hiii [llustration.

After nine years of accumulation, the Hiii lllustration International
Competitions have become one of the biggest and most influential
illustration competitions honored with the finest quality of works in the
Asia—Pacific region and even the whole world.

Organizer
Hiiibrand

Design
Zhengtian Zhang



KEY DATES

1. Deadline

February 21, 2022

% The deadline for the above is 23:59 (UTC/GMT+0).

2. Judging

The First Round: February—March 2022
The Second Round: March—May 2022
The Third Round: June—August 2022

% The participators whose works entered into the
second round judging will be informed around some
time in March to May 2022, and could be offered some
certificated info for reconfirming their works.And pay
the entry fee for the third round of judging.

3. Announced (TBD)

The Finalists: August 2022
The Winner's lists: September 2022



JURY

Anna Goodson

Canada

President and Founder of Anna Goodson lllustration Agency
www.agoodson.com

ATAK

Germany

Artist, graphic designer and illustrator, AGI

Professor at the Burg Giebichenstein University of Art and Design
www.fcatak.de

Charles Hively

USA

Founder of 3x3, The Magazine of Contemporary lllustration
www.3x3mag.com

Chocotoy

Mexico

Artists in the design of 2D and 3D characters
www.chocotoycute.com

Janine Rewell
Finland

Designer and illustrator
www.janinerewell.com

Martin Salisbury

UK

Professor of lllustration (0.5)

Director, The Centre for Children's Book Studies
Cambridge School of Art
www.cambridgemashow.com

Taro Uryu

Japan

Fashion illustrator
www.tarouryu.com

Victo Ngai

USA/China

Forbes 30 Under (Art and Style) honoree
Society of Illustrators New York Gold Medalist
WWW.Victo—ngai.com



RULES & AWARDS

1. Eligibility

A. Eligibility Criteria

a. Any illustration works, first created or published from
February 2019 through February 2022 are eligible.

b. Entries may be from any country in the world.

c. Entrants can be illustrators/groups, creative agencies,
publishers, teachers or students.

d. There are 10 entries each illustrator can submit.

B. Requirements

a. The single entry can be with just one illustration.

b. The series entry can include no more than ten different
illustrations. If the number of illustrations is over ten, the
committee only chooses the ten of them for judging.

c. Each entry for Children's Book category should be 5
illustrations and 1 cover.



RULES & AWARDS

2. Categories

A. Commercial
lllustration works that were commissioned by clients, have

been put into production or application.

Examples: advertising, design, product, packaging, place or space,
animation, fashion, textiles, gaming, apps, social media, television
and web, billboards, cd covers, posters, labels, etc

B. Publishing
lllustration works that were commissioned by clients, have

been published or issued.

Examples: books, editorial, covers, magazines, newspapers,
comics, handmade books, zines, other publication (including digital
formatting), etc.

C. Children's Book

Children’ s book illustrations for children under 16

C—1 Published
C-2 Unpublished

D. Uncommissioned
Uncommissioned illustration works, or commnissioned
ones, but haven’ t yet been put into production, application

or publication.
Examples: Self-generated work, Self—-promotion, Experiment, etc.



RULES & AWARDS

3. How to Enter

A. On Line
01. Log in

02. Upload

Register and login www.hiilbrand.com

Login as a returning user with your email and password if
you entered last year; or register for a new account.

Hiilbrand Awards 2021 Page

http://www.hiiibrand.com/competion.php?act=goods_list&id=47
This version can guide you for uploading the works

http://www.hiiibrand.com/article.php?act=info&cat_id=4&article_id=84

a. Your email address you registered in this website, which
the committee will contact you by this email address.

b. The title and description of your works. If you put in
English for them, it is must be let the judges get more
understanding to your works.

c. The image files saved as JPG/PNG/GIF, 72 dpi or more,
RGB (not CMYK), 1024 pixels on the longest side, less
than 1MB.

d. DO NOT identify your name or your design firm’ s name
anywhere on the materials.

B. Via Email

Please send the entries files to us
hi2021@hiiibrand.com

a. Please download and fill in the Entry Form
http://www.hiiibrand.com/userfiles/Hiii%20lllustration%202021%20Entry%20Form.xls
b. The image files saved as JPG/PNG/GIF, 72 dpi or more,
RGB (not CMYK), 1024 pixels on the longest side, less
than 1MB.

Single Entry M Series Entry
L1 1 illustration rﬂ 2—10 illustrations

Children's Book
1 cover + 5 interior illustrations (cross—page)

c. The viedo files saved as MP4, less than 200MB.

* You can choose to use either A or B the way to entry.



RULES & AWARDS

4. Cost

A. The First Round
February—March 2022 / Free

B. The Second Round
March—May 2022 / Charged

$20 1 $40 $60
D Single Entry EJ Series Entry Children's Book

C. The Third Round
June—August 2022 / Free

% The participators whose works entered into the second
round judging will be informed around some time in March
to May 2022, and could be offered some certificated info
for reconfirming their works. And pay the entry fee for the
third round of judging.

* Entry fees paid by participants are not refundable under
any circumstances.



RULES & AWARDS

5. Awards

The Grand Prix — 1 |

Jury Award — 8 I

The Best of the Best — 20 W

The Merit Award — 100 A

The Nomination — 200 m———————

* The numbers of winners in each category will be adjusted
according to the quality of entries.



RULES & AWARDS

6. Winner Package

Winners will be offered the following benefits.

A. Award certificates
Electronic certificates are available free of charge.
Paper certificates only upon request and payment.

B. Hiii lllustration winner label
Use of the HHiii lllustration label for the whole
lifecycle of your award—winning work.

C. Online exhibition

Presentation of the award—winning product on the
Hiiibrand website with images and text as well as a
video clip.

D. Winners exhibitions
There will be series exhibitions of Hiii lllustrationin

different cities. See past exhibitions here:
http://www.hiiibrand.com/article.php?act=list&cat_id=20

E. Further services

The Winner Package also includes theHiii
lllustration Trophy, the Hiii lllustration books, the
creation of a clip for the Hiii lllustration winners and
the media support.

% Total costs: from 300 USD

10



RULES & AWARDS

7. Statement

01. The organizing committee has the right to
refuse to receive the works which will be thought of
considering offensively moral, politics or religion.

02. The entrants should be the original authors of
their works, and ensure the copyright.

03. If a work has the intellective right or copyright
dispute, the organizing committee will cancel the
qualification of the entry right. The entrants must
undertake all the consequences. The entrants
should ensure the organizer not to relate to any
copyright or other intellective right dispute for using
of the works. The organizer has the right to exhibit,
and publish (including digital publish) all the works.

04. Entry fees paid by participants are not
refundable under any circumstances.

05. The committee reserve the right to amend this
statement at any time without without notice.

06. Any outstanding matters relating to this
competition are subject to further rules and
interpretation by the committee.

07. By completing the submission, the entrant

tacitly acknowledges the above regulations, rules
and related matters.

11



ARCHIVES

Hiii lllustration 2020

http://www.hiiibrand.com/competion.php?act=best&id=45

Hiii lllustration 2019

http://www.hiiibrand.com/competion.php?act=best&id=41

Hiii lllustration 2018

http://www.hiiibrand.com/competion.php?act=best&id=37

Hiii lllustration 2017

http://www.hiiibrand.com/competion.php?act=best&id=34

Hiii lllustration2016

http://www.hiiibrand.com/competion.php?act=best&id=29

Hiii lllustration 2015

http://www.hiiibrand.com/competion.php?act=best&id=23

Hiii lllustration 2014

http://www.hiiibrand.com/competion.php?act=best&id=17

Hiii lllustration 2012

http://www.hiiibrand.com/competion.php?act=best&id=10

12



CONTACT

Web www.hiiibrand.com

E—-mail hi2021@hiiibrand.com
Facebook www.facebook.com/hiiibrand
Twitter www.twitter.com/hiiibrand
Instagram www.instagram.com/hiiibrand

13



ENTRY FORM

CATEGORY (FILL IN)
A — COMMERCIAL
B - PUBLISHING
C - CHILDREN'S BOOK
D — UNCOMMISSIONED

PRODUCTION INFORMATION

TITLE

COUNTRY / REGION

ILLUSTRATOR(S) WEBSITE
COUNTRY / REGION

AUTHOR(S) WEBSITE
COUNTRY / REGION

CLIENT / PUBLISHING WEBSITE

MEDIUM AND SIZE

CREATIVE YEAR

DESCRIPTION

(500 CHARACTERS MAX.)
ILLUSTRATOR RESUME
(500 CHARACTERS MAX.)
AUTHOR RESUME

(500 CHARACTERS MAX.)

CONTACT INFORMATION

CONTACT NAME
CONTACT MAIL
TEL

ADDRESS
FACEBOOK
INSTAGRAM

% Please fill in the sheet in English as more as you can. Thank you!
http://www.hiiibrand.com/userfiles/Hiii%20lllustration%202021%20Entry%20Form.xIs

14
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BXZ 3] CONTACT
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